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Senior Vice President
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Terrie O’Brien 


Unit Representative


Business Program

DATE:
October 15, 2007

SUBJECT:
Fall 2007 Analysis of Business Program 

Attached please find the Bachelor of Business Administration Qualitative Data section of the Data Analysis of Undergraduate Major Programs as requested in your memorandum dated September 13, 2007.  There is one small section that still needs to be completed, the information for that section needs to be confirmed and will be forwarded as soon as possible. 

Please review and inform us if any further information is needed. 

BACHELOR OF BUSINESS ADMINISTRATION

Analysis of Major Program

Fall 2007

I.   QUANTITATIVE DATA


(Information to be provided by DIEPER and Registrar’s Office)

II.
QUALITATIVE DATA

A. External Recognition and Measures of Program Quality

1. Accreditation

a. BBA fully accredited by IACBE (International Assembly of Collegiate Business Education)

b. BBA seeking accreditation by AACSB International (Association to Advance Collegiate Schools of Business)

2. Program Awards

a. BBA Faculty Awards:

i. Pending
b. BBA Student Awards:

i. Allan Chu (Finance/Economics Major) – awarded trip to Manila to attend the 2007 Asia Pacific Association Fiduciary Studies (APAFS)

ii. Judith Salomon (Accounting Major) – awarded the 2007 Hiro Japan Rotary Club Scholarship

iii. Judilyn B. Dane (Accounting Major) and Maria J. Sayo (Accounting Major) 2006 First Hawaiian and Guam Businesswoman of the Year Scholarships

c. BBA Academic Student Organization Awards:

i. SHRM – 2006/2007 National Chapter Superior Merit Award   

B.  Student Learning Outcomes (all course outlines have been revised to reflect both program and course Student Learning Outcomes)
1. BBA Outcomes Assessment Plan – As an integral part of its external accreditation through IACBE the Bachelor of Business program is required to prepare and Outcomes Assessment Plan, which is reviewed periodically for quality assurance and outcome achievement (see attached copy of the latest SBPA – BBA Outcomes Assessment Plan).

2. Program Student Learning Outcomes – Every course within the program has been reviewed relative to program goals and objectives, these evaluations have been compiled in matrices as part of our most recent Outcomes Assessment Plan (see pages 22-29 of attached SBPA – BBA Outcomes Assessment Plan).

C. 
Centrality to Mission

The mission of the School of Business and Public Administration (SBPA), a teaching institution, reviewed as of 2006 is:

We are the regional center for education, development, and research in business and government.  Our core values promote ethical and socially responsible leadership throughout the Western Pacific.

The SBPA mission relates to and supports the University of Guam mission. As a Land Grant institution, the University provides programs and outreach opportunities that integrate SBPA and its students into the fabric of the community and the development of regional economies.  In its commitment to teaching, service and research, SBPA is foremost a teaching School dedicated to the success of its students by providing quality undergraduate degree programs in business administration (with concentrations appropriate to the region), criminal justice and public administration, and graduate degree programs in business administration and public administration. Faculty members are evaluated primarily on classroom performance, and secondarily on service and research (including consulting and creative scholarly activities). The School is a repository of knowledge for economic and business issues, where scholarship and service support and enhance its educational programs.  The School encourages its faculty to undertake applied research and provide community and university services for the benefit of business and public administration in the region.  Faculty make intellectual contributions primarily through applied research associated with professional consulting, articles on applied subjects, pedagogical innovation and research, curriculum/instructional materials, and a variety other creative scholarly activities. The School plays an important role in providing needed services to the community and university through small business development, conferences, seminars, training and professional consulting to local business and government.

D. Support of Strategic Initiatives
1. Academic Quality – The Bachelor of Business Administration program is committed to academic quality through its continuous improvement efforts to review and revise its program and offerings to meet the ever-changing environment and academic innovations.  The program has been awarded full accreditation through IACBE and is further working towards accreditation through AACSB.

2. Student Success, Enrollment Growth, and Institutional Visibility

a.  
Student Success – Students that have graduated from our business programs have had great success in their respective disciplines, the majority of our alumni work in careers that they have been prepared for through our programs.  Every 2-3 years our school surveys alumni, the general population, and the business community to assess our alumni success and their image among our community.  To date these assessments have been very favorable.  Additionally, we have traditionally been successful in graduating the largest number of students from our programs.

b. 
Enrollment Growth – Although there was somewhat of a decline in enrollment during the 2004/2005, and 2005/2006academic years, much of this can be attributed to major changes in the institutional organization which left the business program floundering for an identity.  With improved facilities that have brought together program faculty, staff, and student we have seen vast improvements, this past couple of academic years we have seen very positive growth in our program enrollment numbers.

d. Institutional Visibility – Our School and its programs have had very high visibility among the local community and region.  We are continuously working closely with the private and public sectors in cooperative efforts to improve efficiency and effectiveness within these environments.  Our faculty and administration is very active individually as well.  Many are active members of local and international business organizations both within their respective fields (AMA, SHRM, PATA, etc.) and among the local community (Rotary, Lions, SHRM, Guam Accounting Society, Guam Marketing Association, and Chamber of Commerce), and many hold leadership position in these organizations.  Finally, some of our faculty and administration are very active in working on government appointed committees, commissions, and projects.     

3. Land Grant Mission – The role of the institution as a Land Grant institution is to provide the leadership, education, and skills to the region so that it can prosper both economically and socially.  The Bachelor of Business Administration has been and continues to be an integral part of this developmental goal for the region.  Our programs have yielded alumni, leaders, and good citizens, as well as provided much guidance and research to help prepare and equip the region to achieve control of its own future success. 

4. Community Engagement - Our programs, faculty and students are very active in the local business community.  We engage in cooperative efforts through our many conferences (annual Economic Conference, Marketing Conference, Human Resource Conference, Tourism Conference, and Accounting Conference), training seminars, volunteer work, cooperative projects, student organizations, and consulting engagements.  The local business and government sectors look to our programs for vital advice and research to help deal with the region’s growing and changing economy and community.

5. Institutional Efficiency and Effectiveness – One of the major measures of efficiency and effectiveness is the Bachelor of Business Administration program’s ability to do more with less.  We have traditionally supported the greatest number of majors and graduated the most students within the University, with a minimum budget and the smallest number of full-time faculty.     

E. Meeting Student and Regional Needs – The School of Business and Public Administration has always been responsive to meeting the needs of our stakeholders including students, and the public and private sectors within the region.  We have conducted surveys and focus groups of our programs and their effectiveness among all of these stakeholders, this has been done every 2-3 years.  Information from these efforts are reviewed during our annual SBPA Strategic Retreats and factored into our planning for the future of our programs.  As mentioned earlier our faculty and administration has been very active among the local and regional communities in providing and contributing to much needed business education, training, seminars, and conferences.  We also have a couple of agreements in place with regional institutions: College of Micronesia to offer third year accounting education, and ProActive, Inc. – Toronaman to offer accounting courses in Japan.  Finally, our faculty is very active in advising the business student organizations:  Junior Accounting Society, American Marketing Association, Society for Human Resource Management, the Finance Club, and the Tourism Awareness Group.  These help to keep us close to our students while offering support for their formal learning experiences. 

F. Program Review  - The SBPA Bachelor of Business Administration was restructured in 2003/2004 under a new consolidated degree model with one overall business program supporting the following concentrations:  Accounting, Finance/Economics, Human Resource Management, International Tourism and Hotel Management, and Marketing.  As a relatively new program, it is has not undergone a program review to date, but is scheduled to undergo a review by the end of this academic year. 

